


Contents



INTRODUCTION



Chapter 1: Consumer Understanding –
what is required?



Understanding communication needs





Tailoring communications
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Evidencing consumer understanding



Chapter 2: what’s behind this?



1. Incorrect authorship



2. Understanding the customer



3. Risk aversion



4. industry navel gazing



5. A lack of innovation





Chapter 3: what’s the solution?





conclusion

https://www.simplifyconsulting.co.uk/wp-content/uploads/2021/07/Full-Survey-Results-pp-v2.pdf
https://www.simplifyconsulting.co.uk/wp-content/uploads/2021/07/Full-Survey-Results-pp-v2.pdf
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